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Universiteti i Shkodrës “Luigj Gurakuqi”

Fakulteti Ekonomik

Course Syllabus
Academic year: 2020-2021
	Course
	Advanced strategic planning of touristic destinations

	Professors’ name
	Prof.Dr.Arjeta Troshani  40 hours, Prof.as.dr.Brilanda Bushati 35 hours

	Education system
	Bologna system

	Area Code
	Fusha B

	Program title
	PhD in Economics and Sustainable Tourism

	Semester
	First semester

	Course, Module, ECTS,  Hours
	1 course
	7 ECTS
	75 hours

	Lessons, seminars, laboratory hours, Individual study hours
	Lessons 45 hours
	Seminars   30 hours
	Individual Study hours 75  

	Preliminary knowledges
	1. Basics of Marketing

2. Basics of Tourism
3. Marketing Management of touristic destinations

	Course description
	Course objectives:
This course aims on equipping students with the following knowledge’s:

1. On touristic destination management, on designing strategies.

2. On managing touristic products’ strategies and proper management

3. On designing promotion strategies of touristic destinations. 

4. On setting pricing policies according to regional policies.
5. On regional strategies of Marketing mix 
6. On supporting systems of regional touristic organizations 

	
	Program:
1. Competitiveness of destinations. Destination Marketing – A framework for tourism planning and Marketing
2. Determinants of destination’s competitiveness 

3. Marketing Strategies based on touristic destinations management 

4. Criteria of measurement of performance of destinations 

5. Destination branding

6. The concept of Competitive Identity 

7. The Concept of Competitive identity as bases of successful management of touristic destinations 

8. Identifying target markets and positioning of touristic destinations 

9. Touristic destinations as tourism product 

10. Promotion strategies of touristic destinations 

11. Pricing strategies according to regional policies 

12. Supporting systems on tourism destinations’ management 

	
	Main Literature:
1. Marketing Tourism Destinations, Ernie Heath, Geoffrey Wall,John Wiley&Sons,INC,2003

2. Marketing of Travel and Hospitality, Philip Kotler,  Irwin, 2000

3. Managing and Marketing Tourist Destinations, Metin Kozak, Seyhmus Baloglu,2009

4. The marketing of Tourism Products: Concepts, Issues and Cases, A.V. Seaton  MM.Bennett, Thomson, 2003


5. Competitive Identity of destinations, Simon Anholt, 2009

Supporting Literature: 

1.  Conceptualizing, measuring and managing Customer-Based Brand Equity, Keller, Kevin Lane, The New York: The Free Press,1999

2. Restoring tourism destinations in crisis: a strategic marketing, David Beirman - CABI Pub., 2003
3. Advances in tourism destination marketing:managing networks, Metin Kozak, Juergen Gnoth, Luisa Andreu, Routledge, 2009

4. Tourism Destination Marketing, Cathy Ekonde, Verlag, 2011

5. Destination Image and its effects on Tourism Marketing, Katharina Sonnleitner, Lambert Academic Publishing, 2011

	Didactic methods
	Theoretical lectures will consist mainly in explaining key concepts as described above.  During seminars discussions and analyses by students of different case studies and comments on theoretical concepts will go on.

	Evaluation methods
	· Paper presentation No1 10 points
· Paper presentation No2 10 points

· Paper presentation No3 10 points

· Final written exam 70 points
The exam will be oral and written

	Other requirements
	The frequentation is obligatory on 70 % of lectures and seminars


